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PRELUDE

In the contemporary Business Environment, rapid technological advancements have
significantly reshaped the way organizations operate and compete. Digital technologies such as
Al-driven green supply chains, Metaverse commerce and Sustainable virtual Economics, Digital
twins for sustainable retail operations, Robotics in Sustainable Warehousing and delivery are
transforming traditional business models. This phenomenon, widely known as digital
transformation, has become a crucial driver of innovation and competitiveness across
industries.

Organizations today are not only striving for profitability but also focusing on sustainable
growth that balances economic performance with environmental and social responsibility.
Digital transformation plays a pivotal role in achieving this balance by improving operational
efficiency, reducing resource consumption, enhancing transparency, and enabling data-driven
decision-making.

However, the process of digital transformation involves several challenges, including
technological adaptation, organizational change, investment costs, and skill development.
Therefore, understanding how digital strategies contribute to sustainable business growth is
essential for modern enterprises.

This study explores the role of digital transformation in promoting sustainable business
development. It examines how the integration of digital technologies can enhance productivity,
innovation, and long-term value creation for organizations. The findings aim to provide insights
for business leaders, policymakers, and researchers seeking to leverage digital transformation
as a pathway toward sustainable and resilient business growth.

SUB-THEMES:
e DIGITAL COMMERCE
e SUSTAINABILITY
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PROLOGUE

We are very pleased to extend a warm welcome to all the delegates and guests who have
made a presence for the International Conference on DIGITAL TRANSFORMATION FOR
SUSTAINABLE BUSINESS GROWTH on 18th March 2026.

We are very much honoured with the exclusive Presence of our Inaugural Chief Guest CA
Jakanath Poosekar, Founder & CEO-Foodswing Enterprises, Chennai in this occasion.
Our heartfelt gratitude to our Chief Guests,

Dr. Pon. Mohaideen Pitchai, HR & Management, Dubai, UAE and India for Valedictory
function.

Prof. Dr. Sandeep Poddar, Deputy Vice Chancellor, (Research and Innovation), Lincoln
University College, Malaysia.

We are pleased to thank our chairpersons:

Prof. Dr. P .C. K. Rao, Research Chair & Co-Chair (DBA), Golden Gate University, USA

Dr. Nitesh Bharot, Assistant Professor-School of Computing, National College of Ireland &
Principal Investigator at Data Science Institute, University of Galway, Ireland

Dr. G.V. Hariharan, Assistant Professor, Department of Management Studies, Sri Sai Ram
Engineering College (Autonomous), Chennai

Dr. A. Thilaha Dharmarajan, Associate Professor, PG & Research Department of Corporate
Secretaryship, Bharathidasan Govt. College for Women (Autonomous), Puducherry for
enlighten the Technical Session.

We are forever indebted to the Review Panel Members:

Dr. Arup Kumar Sarkar, Assistant Professor (Stage-11) and Head, Department of Commerce-
Uluberia College, University of Calcutta, West Bengal.

Dr. Pankaj Kumar Tripathi, Senior Assistant Professor, Faculty of Commerce. The Maharaja
Sayajirao, University of Baroda, Vadodara, Gujarat.

Dr. Cailassame, N.S.N, Dean-Management Studies, Manakula Engineering College (An
Autonomous Institution), Puducherry, for their endless effort and enormous support.

We take this opportunity to extend our gratitude to our respected Management Members,
Correspondent Shri.Vikas Surana, and Treasurer Shri.Suresh Kankaria.

We are very glad to thank our beloved Principal Dr. R. Arunadevi, for her guidance in
conducting this conference.

We express our sincere thanks to all the Institutions for their active participation and
presenting the papers in this occasion. We thank all the staff and students of the Department of
Commerce who have contributed their best in this Conference. We express our gratitude to all
the authors who have provided their ideas and research findings for this proceeding.



ABOUT THE DEPARTMENT

DEPARTMENT OF COMMERCE

The Department of Commerce is one of the flagship departments of Vidhya Sagar Women'’s
College. The department is Committed to academic Excellence, Skill development and Holistic
Student Growth.it Offers quality education through Innovative teaching Methodologies,
industry interactions, Seminars, Workshops, Industrial Visits & Research -Oriented.

The Department Consistently encourages students to engage in research, participate in
academic events and develop Professional Competencies to meet global standards. The
academic Strength of the Department is reflected in holding University First rank in both UG and
PG in all disciplines. These accomplishments highlight the department’s Commitment to
excellence and high academic Standards.



Shri. VIKAS SURANA
CORRESPONDENT
VSEI

[ am delighted to extend my cordial greetings to the eminent delegates, academicians,
researchers, and students who have gathered to participate in the One Day International
Conference on Digital Transformation for Sustainable Business Growth”, to be held on 18t
March 2026.

In the present era, digital transformation has become a key driver of innovation and
sustainable development in the business world. The integration of digital technologies such as
artificial intelligence, data analytics, is transforming the way organizations operate, make
decisions, and deliver value to society. These advancements help businesses enhance
productivity, improve transparency, and optimize resource utilization, thereby supporting long-
term sustainability.

Digital transformation also encourages smart decision-making through data-driven
strategies, strengthens global connectivity and collaboration, and enables organizations to
develop eco-friendly and socially responsible business models. By adopting digital tools,
businesses can reduce operational costs, minimize environmental impact, and promote
inclusive economic growth.

This conference provides a valuable platform for scholars, researchers, and industry experts
to share innovative ideas, research outcomes, and best practices that contribute to sustainable
business growth in the digital age. I am confident that the discussions and deliberations during
this conference will inspire new perspectives and foster meaningful academic and professional
collaborations.

I wholeheartedly appreciate the sincere efforts of the organizing committee in initiating and
organizing this international conference. I am confident that the conference will be highly
beneficial and will inspire meaningful academic discussions and collaborations among the
participants

[ extend my best wishes to all the participants and hope that the conference will be a great
success.






Shri. SURESH KANKARIA

TREASURER
VSEI

With great pleasure I convey my greetings to all the participants for the One Day
International Conference on “Digital Transformation for Sustainable Business Growth”,
being held on 18th March 2026.

The rapid advancement of digital technologies has significantly influenced the way modern
organizations function and grow. Embracing digital transformation enables institutions and
industries to improve efficiency, enhance transparency, and adopt innovative practices that
contribute to long-term sustainability.

[ congratulate the organizers for planning this academic event that brings together scholars
and professionals to exchange ideas and explore new perspectives in the field of digital
transformation. [ am confident that the conference will provide valuable insights and benefit all
the participants.

[ extend my best wishes for the successful conduct of the conference.






Dr. R. ARUNA DEVI
PRINCIPAL
VIDHYA SAGAR WOMEN’S COLLEGE

It is a matter of great pride and pleasure to warmly welcome the distinguished delegates,
scholars, academicians, industry experts, and students to the One Day International
Conference on “Digital Transformation for Sustainable Business Growth”, being held on
18th March 2026 at our campus.

Digital transformation has emerged as a powerful force that is reshaping modern business
environments. The adoption of advanced technologies such as digital platforms, big data, and
smart systems enables organizations to innovate, improve productivity, and respond effectively
to global challenges. At the same time, these digital advancements play a crucial role in
promoting sustainable and responsible business practices.

This conference aims to create a meaningful academic forum where experts and scholars
can share their research insights, discuss emerging digital strategies, and explore innovative
approaches that support sustainable economic growth. Such interactions greatly contribute to
strengthening research culture and interdisciplinary collaboration among institutions.

The technical sessions of the conference will provide an important platform for
researchers and scholars to present their research findings, exchange ideas, and engage
in constructive discussions on contemporary developments in digital transformation and
sustainable business practices. Such scholarly interactions will greatly contribute to
strengthening research culture and fostering interdisciplinary collaboration among institutions.

[ wish the conference great success and hope it will be a fruitful learning experience for all.
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Mr. Jakanath Poosekar is a Chartered Accountant and entrepreneur with over 15 years of
experience in the food services industry. He completed his Bachelor of Corporate Secretaryship
(BCS) from Vivekananda College in 2005 and qualified as a Chartered Accountant in 2008.

Since 2009, he has been actively involved in the food business and is the driving force behind
Foodswing, a company engaged in providing industrial catering and institutional food service
solutions to corporate and manufacturing establishments.

Under his leadership, Foodswing focuses on digital transformation to enhance operational
efficiency, transparency, and service quality, leveraging technology for process automation and
data-driven decision-making in large-scale food service operations. He is passionate about
building scalable and sustainable food service models by combining technology, operational
excellence, and innovation.
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Prof. Dr. Sandeep Poddar,

Prof. Dr. Sandeep Poddar is a Deputy Vice Chancellor and Executive Editor of Lincoln
Unversity College Publications and also a member in the Board of Studies, Lincoln University
College, Malaysia. His other Honorary Affiliations are Adjunct Faculty (Honorary), Bharat Center
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