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Abstract

In today's digital era, literacy encompasses more than just the ability to read and write, it also includes the
competence to access, use, and interact with digital tools and technologies. In India, however, a significant digital gender
divide continues to limit women's ability to benefit from digital literacy and its associated opportunities. This research
explores the critical role of digital literacy in enhancing Indian women's lives across areas such as education, healthcare,
social participation, personal safety, and employment. The major government programs like PMGDISHA, Digital
India, and Internet Saathi are reviewed, that aim to promote women digital skills. These initiatives have made evocative
progress, but challenges like language diversity, concerns about online safety, engrained social norms, inadequate access
and financial limitations still remain. For a comprehensive approach the research advocates that includes active
community involvement, awareness of online security, better digital infrastructure, and economic assistance to address
the issues. Women digital awareness and reducing the digital gap for women is more than just a government agenda,
it is a social imperative that needs coordinated action from grassroot communities, private organisation and policy
makers.
Keywords: Women's Digital Literacy, Gender Digital Divide, Digital Empowerment, Digital Inclusion, Cybersecurity
Awareness, India, Internet Saathi, E-learning, Digital Banking, Social Media Literacy.

Introduction

Digital transformation is reshaping every sphere of life from how we learn to how we earn,
connect, and govern. While technology has become an integral part of development, its benefits
are not evenly distributed. Women in rural India, face distinctive challenges in gaining and using
digital technologies. Financial constraints, lack of awareness, and inherent gender norms
repeatedly limit their digital commitment. Women digital literacy is not only learning to operate
a device; it signifies a roadmap to empowerment, equality and financial independence. Whether
it's accessing online education, managing finances, or staying safe online, digital skills are
foundational. This study is to explore Indian women empowerment in digital literacy, uncover
the obstinate barriers, assess existing programs and policies, and actionable solution suggestion
to build a more comprehensive digital future.

Review of Literature

Digital literacy has been recognized globally as an essential life skill. Scholars like Bawden
(2008) have emphasized its importance in navigating the complexities of the digital age.
According to UNESCO for ensuring inclusive and equitable quality education, digital literacy is
a key measure in accomplishing Sustainable Development Goal. In India the digital gender
divide remains a serious issue. Men are more likely than women to have access to internet, own
digital devices or benefit from online services. (Krish Chetty, 2018) study has pointed out that
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despite numerous government efforts, cultural, infrastructural, and economic challenges
continue to exclude a significant portion of the female population from the digital mainstream.

This study is constructed on literature to identify what is actually needed to create remarkable
changes by focusing specifically on Indian women digital literacy.

Research Questions
This study addresses the following key questions:
1. Why digital literacy is required for Indian women?
2. Digital literacy impact on women’s access to community engagement, access to
education and employment.
‘What are the government-led initiatives that encourage women digital literacy?
What blockades do women face in becoming digitally literate?
5. What strategies can effectively reduce the digital gender divide?

Ll

Methodology

The research is based on secondary data collected from academic publications, official
government documents, reputable news sources, and expert commentaries. To evaluate the
trends, policy outcomes and gaps related to Indian women digital literacy, a descriptive approach
is incorporated.

‘Women’s Digital Literacy: An Overview

Paul Gilster, first introduced the digital literacy concept, which involves find, evaluation and
communication of information and the ability to use the digital tools. In a developing nation like
India, especially for women, digital literacy is a bridge to social mobility and economic
opportunity.

Digital tools allow women to access education, participate in the economy, make informed
health decisions, and connect with the wider world. Frequently used services like banking,
insurance, healthcare, and government services are digitalized rapidly. Women who lack digital
literacy risk being left behind.

Benefits of Women Digital Literacy:

1. Economic Empowerment: Wide range of opportunities are available in the areas like
digital entrepreneurship, online business and freelancing. Women with digital skills can
explore these areas which helps them to generate and control their own income.

2. Educational Opportunities: In India particularly in villages and remote or underserved
regions where conservative education options are limited, there E-learning platforms
provide valuable access to certification courses and learning resources.

3. Healthcare Accessibility: Topics such as maternal care, hygiene, nutrition and mental
health and other vital information can be accessed through digital tools. Telehealth
services make it possible for women to consult medical professionals without the need
for travel.

4. Digital Safety and Security: Understanding online safety empowers women to engage
confidently in digital spaces while protecting themselves from cyber threats, harassment,
or scams.
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Financial Empowerment: Through digital banking, mobile wallets, and payment
applications, women can manage their finances independently and participate more
actively in the formal economy.

Social Participation: In this present world various platforms like online social
communities and social media provide platforms to women with a voice to express their
views, engage in conversations that promote their rights and visibility and access to
diverse content.

Government Initiatives Promoting Women’s Digital Literacy
Several flagship programs have been launched to improve digital literacy among Indian women:

Internet Saathi (2015): Jointly initiated by Google India and Tata Trusts, it trains rural
women in internet usage so they can educate others in their communities.

PMGDISHA (2017): Aims to make six crore rural citizens digitally literate, with a focus
on women and marginalized groups.

Digital Saksharta Abhiyan (DISHA): Targets workers like ASHAs and Anganwadi
workers to promote digital understanding at the grassroots level.

Digital India Programme: A broad initiative to enhance digital infrastructure and
services across the country.

Mahila E-Haat: A Ministry of Women and Child Development platform that supports
women entrepreneurs by providing an online marketplace.

BharatNet Project: Internet connectivity to all parts of India to provide and to improve
the access to education as well as the required digital services.

National Digital Literacy Mission (NDLM): it is designed to provide the digital literacy
services to at least one adult per family, special focus on girl child.

Challenges to Women’s Digital Literacy
There are several challenges continue to hamper women’s digital inclusion despite
meaningful developments.

1.

Delimited Access: In India, specially in rural areas, many women have very limited or
no personal access to smartphones or basic internet connectivity.

Societal Expectations: Family restrictions, commitment, traditional gender roles often
reduce women'’s freedom to learn and to engage digital technology.

Lack of Information: In India large number of women are not familiar with the available
digital programs, opportunities in digital world, digital training facilities or opportunities
etc.

Economic Constraints: The high cost of digital devices and internet subscriptions poses
a significant barrier to access.

Language Limitations: The dominance of non-native languages in digital content makes
it difficult for many women to understand and benefit from available resources.

Online Safety Concerns: Fears of cyberbullying, identity theft, and a general lack of
cybersecurity awareness deter women from using online platforms.

Insufficient Skills: In few states in India, still computer is the completely new product or
they are still using the oldest version of the computer services or operating systems, or
lack basic digital competencies which are very much important for meaningful digital
participation.
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Solutions and Recommendations
To promote inclusive digital participation among women, the following strategies are suggested:

Enhancing Infrastructure: Improve connectivity in remote and underserved regions
while making digital devices more affordable through subsidies specifically targeted at
women.

Local Skill-Building Programs: Organize community-based digital literacy sessions,
preferably facilitated by local women, to ensure cultural relevance and greater comfort
for participants.

Language and Context Adaptation: Create learning materials in local languages and
tailor them to the everyday experiences and needs of the target audience.

Economic Support: Provide financial assistance through grants, scholarships, or low-
interest financing options to help women acquire digital tools and training.

Awareness Campaigns: Leverage platforms like community radio, regional television,
and local influencers to spread the message about the value of digital literacy and
available resources.

Mentorship Initiatives: Engage digitally skilled women to mentor others in their
communities, serving as both educators and inspirational figures.

Focus on Digital Safety: Ensure that all digital training programs include essential
lessons on online security, privacy, and responsible usage.

Collaborative Efforts: Form partnerships with private technology firms, non-profit
organizations, and academic institutions to expand reach and maximize impact.

Conclusion

Digital literacy for women goes beyond simply learning to operate a device it is a gateway to
opportunity, independence, and active participation in today’s digital society. Although India
has made commendable progress in this area, significant disparities between men and women in
digital access and skills remain. Providing the solution to these issues helps for a vide raging
strategies that blends helpful government policies, public private collaboration, free community-
based education and thoughtful cultural dynamics. Women with empowered digital tools not
only uplift individuals, but also has the capacity to positively impact the family and the entire
community, driving social and economic progress.

References

1. Banga, Karishma, and Dirk Willem te Velde. Preparing Developing Countries for the Future
of Work: Understanding Skills-Ecosystem in a Digital Era. Pathways Commission, 2019.

2. Chetty, Krish, et al. “Bridging the Digital Divide in the G20: Skills for the New Age.”
Economics, vol. 12, no. 1, 2018, article 20180024.

3. Chintu, Abhishek Kumar, and Gajanan D. Rathod. The Role of Women in the Digital
Economy. Xoffencer International Book Publication House, 2024.

4. Gupta, Sandeep Kumar, and T. S. Saranya. “Navigating the Digital Frontier: The
Unique Challenges and Opportunities of Education in India.” Pedagogy and Education
Management Review, vol. 4, no. 18, 2024, pp. 4-24.

5. Kori, Naveen Kumar S. “Strategies for Enhancing Women’s Political Participation:

Insights from Uttarakhand, India.” 2024.

978-93-6163-492-5 |[ieiisiiisisisisisisiiuisistsisisisisibutsisisisisisisiebtuisisisisisisieiiutuisisisisisieiebuisisisisisisieieibuiuinisiaieisieieiebbuinieieieieieiuiuiait @



10.
11.
12.
13.

14.

15.

16.

17.

18.

( Dr.D.Padma, Dr. C. Radha Priya )

Melhem, Samia, Claudia Morrell, and Nidhi Tandon. “Information and
Communication Technologies for Women’s Socioeconomic Empowerment.” 2009.
Mishra, Vidisha. Gendering the G20: Empowering Women in the Digital Age. ORF Issue Brief,
Observer Research Foundation, 2017, http://cf.orfonline.org/wp-
content/uploads/2017/06/ORF _IssueBrief_186_G20Women.pdf.

Panel, IICT Literacy. “Digital Transformation: A Framework for ICT Literacy.”
Educational Testing Service, vol. 1, no. 2, 2002, pp. 1-53.

Radovanovi¢, Danica, et al. “Digital Literacy Key Performance Indicators for
Sustainable Development.” Social Inclusion, vol. 8, no. 2, 2020, pp. 151-67.

Raj, Rishu, and Raj Kumari Gupta. “Digital Literacy Policies.” Literacy Policies for Equity
and Inclusion, 2025, p. 79.

Rajasekaran, Subhashini, Taskeen Adam, and Klaus Tilmes. Digital Pathways for
Education. The World Bank Group, 2024.

Robinson-Pant, Anna. Women, Literacy and Development. Routledge, 2004.

Roka, A. P. “Optimising Al and Digital Technologies for Advancing Public Awareness
and Legal Literacy in Women’s Rights: A Gender Liberation Perspective in Nepal.”
International Journal of Science and Social Science Research, vol. 2, no. 3, 2024, pp. 293-302.
Sarwatay, Devina, Usha Raman, and Srividya Ramasubramanian. “Media Literacy,
Social Connectedness, and Digital Citizenship in India: Mapping Stakeholders on How
Parents and Young People Navigate a Social World.” Frontiers in Human Dynamics, vol.
3, 2021, article 601239.

Shetty, Chetan, et al. “IPO Subscription Dynamics: A Comprehensive Inquiry into the
Indian Stock Market.” Investment Management & Financial Innovations, vol. 20, no. 4, 2023,
p. 400.

West, Mark, Rebecca Kraut, and Han Ei Chew. “I’d Blush If I Could: Closing Gender
Divides in Digital Skills through Education.” 2019.

Wetheridge, Louise. “Girls’ and Women’s Literacy with a Lifelong Learning
Perspective: Issues, Trends and Implications for the Sustainable Development Goals.”
2016.

Wignall, Louise, et al. “Gender Barriers to Basic Digital Skills for Employment in the
ASEAN Region: A Review of Promising Practices.” 2024.

ettt O 7 8-9 3-6 16 3-492-5



